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All figures, unless otherwise stated, are from YouGov Plc. Total sample size was 2029 GB adults. Fieldwork was undertaken 9th - 10th September 2019.
The survey was carried out online. The figures have been weighted and are representative of all GB adults (aged 18+). For the purposes of the survey,

‘personal care and beauty products’ were classified as ‘any products used on the skin, hair or body (e.g. body wash, cleansers, moisturisers, shaving gels etc.)
excluding cosmetics (e.g. makeup, fake tan, etc.)



